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Audience Profile

Demographic

Marital Status
Total

Single
56.76%

Married
35.14%

Divorced
8.11%

Grand Total
100.00%

Age Groups
Total

18-34
65.79%

35-44
18.42%

45-55
10.53%

over 55
2.63%

under 18
2.63%

Grand Total
100.00%

Gender Balance
Total

Male
45.00%

Female
55.00%

Grand Total
100.00%

Annual Income Range
Total

$100,000+
5.26%

$75,000to $99,999
2.63%

$50,000to $74,999
15.79%

$35,000to $49,999
18.42%

$25,000to $34,999
28.95%

$15,000to $24,999
13.16%

$14,999 or less
15.79%

Grand Total
100.00%

Educated Readers
Total

Bachelor's degree
44.74%

Grad/professional degree
28.95%

Some college, no degree
21.05%

High school
5.26%

Grand Total
100.00%

73.68% have college degree or above

Social

Where they go


"What arts venues do you attend most often?"
Total

new alternative (arts events at clubs, bars, office spaces, etc.)
31.25%

mid-size (e.g. School 33, MAP, Creative Alliance, Everyman Theatre)
25.00%

big 6 (BMA, BSO, Lyric, Walters, Center Stage, AVAM)
15.63%

below the radar (warehouses, parties, "unofficial" spaces)
9.38%

institutional (college and university venues)
9.38%

semi underground (Chela, Red Room, etc)
6.25%

for profit/collectors (Gomez, Gallerie International, Galerie Francois)
3.13%

Grand Total
100.00%

Social Context


"Who do you usually go with?"
Total

with several friends
19.44%

with a date
16.67%

with a friend
41.67%

with a spouse or family member
8.33%

alone
13.89%

Grand Total
100.00%

A Variety of Media, especially visual arts


"What types of events do you attend most often?"
Total

poetry/spoken word
5.41%

theater
8.11%

music
16.22%

film
21.62%

visual art
48.65%

Grand Total
100.00%

Opinion leaders


"How often do you give advice to others about which events to attend?"
Total

3-4 times per month
42.86%

5 or more times per month
20.00%

1-2 times per month
20.00%

less than once per month
5.71%

less than once per two months
5.71%

never
5.71%

Grand Total
100.00%

"Collateral spending" before events


"Where do you most often go before attending an arts venue/event?"
Total

restaurant
40.54%

club/bar
16.22%

entertainment event (such as a movie)
2.70%

another arts venue (opening, happy hour concert, gallery hopping, etc)
5.41%

don't go out
35.14%

Grand Total
100.00%

62.16% spending prior to attendance
"Collateral spending" after events


"Where do you most often go after attending an arts venue/event?"
Total

club/bar
43.24%

restaurant
10.81%

entertainment event
8.11%

dance club
5.41%

another arts venue 
2.70%

home
29.73%

Grand Total
100.00%

67.57% spending after attendance
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